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Developping agroecology and organic farming 

Promoting and developing sustainable agriculture  
Organic agriculture and agroecology are the two 
models chosen by Carrefour to protect biodiversity 
on farms with the following objectives

Protecting forests through more sustainable 
agricultural production

Protect forests through more sustainable 
agricultural production
Ensure that 100% of the palm oil used in Carrefour 
own-brand products complies with RSPO principles 
and criteria, along with additional requirements by 
2020, and develop physically traceable supply chains 
(launched in 2010)

Protect forests through more sustainable 
agricultural production
Implement a set of solutions to reduce the negative 
impacts of soy production on ecosystems within our 
supply chain by 2020 (launched in 2017)

Protecting forests
Carrefour has chosen to combat deforestation linked 
to the production of four key agricultural commodities 
considered priorities for the Group

Offer a range of seafood products that respect 
marine resources
Carrefour aims to increase the sale of fish from 
abundant species, use more environmentally 
friendly fishing and farming techniques, promote 
local sustainable fishing, and fight against illegal 
fishing

Engage our customers and protect biodiversity on 
a daily basis
Following the launch of the first “Pollinator Plan” 
in France in 2017, the Group will continue rolling out 
such plans in countries where Carrefour operates 
by 2020
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Organic sales
2022: 2.6 billion euros
2023 : 2.5 billion euros 

Share of sales Carrefour 
Quality Lines fresh products 
committed to an agroecolo-
gical approach (% of sales)
2022: 6.5% 
2023: 28.4%

Penetration rate of 
Carrefour Quality Lines in 
fresh produce (%)
2022: 6.9%
2023: 7%

N/A 

Brazilian beef : Share of 
Brazilian beef suppliers that 
are geo-monitored and either 
compliant with our forest 
policy or committed 
to an ambitious anti-defores-
tation policy
2022: 89.7%
2023: 100%

N/A

N/A

Palm oil: Share of palm oil 
used in Carrefour own-brand 
products that is certified 
sustainable and fully 
traceable (RSPO Segregated)
2022: 83.7%
2023: 95.3%

Wood and paper: Share of 
Carrefour own-brand 
product sales, within the 
10 priority families, sourced 
from sustainable forests
2022: 90.7%
2023: 96.3%

Share of sales of responsibly 
sourced wild-caught and 
farmed seafood products
2022: 34.5%
2023: 60.9%

N/A

N/A

Democratize organic farming by 
reaching € 5 billion in sales in this 
sector by 2022 (compared with 
€ 1.3 billion in 2017), and support 
converting producers in collabo-
ration with WWF France

Launch an agroecology plan in 
2018 and achieve, in France and 
by 2020, 20% of sourcing through 
Carrefour supply chains 

4.8 billion euros in organic 
product sales in 2022 (versus 1.3 
billion euros in 2017) across all of 
the Group’s regions
This commitment covers both 
food and cosmetic products and 
represents an annual growth rate 
of nearly 30%, which is higher 
than the growth of the organic 
sector in the various countries 
where the Group operates

100% of Carrefour Quality Line 
products to feature innovations 
in agroecology by 2022 (such as 
“grown without chemical pesti-
cides,” “raised without antibio-
tics,” “GMO-free feed,” etc.)

10% market penetration of these 
lines within fresh products by 
2022 

Achieve 100% compliance with 
our sustainable forest policy by 
2020 for 10 priority product 
categories made of wood and 
paper (launched in 2017)

Ensure that 100% of fresh 
Brazilian beef sold in Carrefour 
stores in Brazil is geo-referenced 
starting in 2018, in order to 
reduce the risk of deforestation 
associated with its production 
(launched in 2016)

100% of the palm oil used in 
Carrefour own-brand products 
certified RSPO Segregated or 
Mass Balance by 2020

N/A 

100% of the palm oil used in 
Carrefour own-brand products 
certified RSPO Segregated or 
Mass Balance by 2020

100% of the 10 priority product 
families for wood and paper 
compliant with the “Zero Defo-
restation” policy for Carrefour 
own-brand products by the end of 
2020 (specifications include low-
risk origin, credible certification, 
or recycled material)

50% of Carrefour’s fish sales to 
come from sustainable fishing 
sources by the end of 2020

One in two fish sold by 
Carrefour to come from a 
responsible fishing approach by 
2020

N/A
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This act4nature 2018 commitment has been reaffirmed in the 
act4nature international 2020 commitments below (4.8 billion 
euros in sales of organic products by 2022, compared with 
1.3 billion euros in 2017 across all the Group’s geographies)

This act4nature 2018 commitment has been taken up and modified 
in the act4nature international 2020 commitments below (100% of 
Carrefour Quality Lines products bearing an agroecology innovation 
by 2022)

This 2020 commitment reaffirms the 2018 commitment mentioned 
above
The objective will be revised with the update of Carrefour’s act4nature
international commitments in 2025. It will be incorporated into a 
broader target: 8 billion euros in sales of sustainably certified product

The 2020 commitment updates the 2018 commitment mentioned 
above
The target deadline will be revised with the update of Carrefour’s 
act4nature commitments in 2025

The objective will be updated in line with the upcoming revision of 
Carrefour’s act4nature international commitments in 2025

This 2018 act4nature international commitment was reaffirmed in 
the 2020 act4nature commitments below (100% of the 10 priority 
product families for wood and paper to be compliant with the “Zero 
Deforestation” policy for Carrefour own-brand products by the end 
of 2020)

The objective was achieved in 2023

This 2018 act4nature international commitment was reaffirmed in 
the 2020 act4nature commitments (100% of palm oil in Carrefour 
own-brand products certified RSPO Segregated or Mass Balance 
by 2020)

This 2018 act4nature international commitment was included in 
the 2020 act4nature commitments and completed in 2020 (see 
2020–2022 report)

This 2020 act4nature international commitment reaffirms a 2018 
commitment 

This 2020 act4nature international commitment reaffirms a 2018 
commitment

The objective was achieved in 2023

This 2018 commitment was reaffirmed in the 2020 act4nature 
international commitments below (50% of Carrefour fish sales to 
come from sustainable fishing by the end of 2020)

This 2018 commitment was not included in the 2020 act4nature 
international commitments
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✓ The reports cover all commitments due by the end of 2024, including those that had already reached their deadline but were not closed in previous reports.

https://www.act4nature.com/wp-content/uploads/2024/08/LES-CRITERES-SMART-VA.pdf
http://www.act4nature.com/wp-content/uploads/2024/03/A4-act4nature-international-VA-03-24.pdf
http://www.act4nature.com/wp-content/uploads/2024/03/A4-act4nature-international-VA-03-24.pdf
http://www.act4nature.com/wp-content/uploads/2024/03/A4-act4nature-international-VA-03-24.pdf

